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Introduction 
The Off icial Campaign Partnership offer is open to European and international companies and organisations that are 

ready to join a network of leading public and private organisations, inspiring and encouraging others to 

successfully manage a safe and healthy workforce. It provides an excellent opportunity to benefit f rom an extensive 

range of  promotional activities and learning-exchange initiatives to raise partners' profiles within their organisations, 

the occupational safety and health (OSH) community, and beyond, through the high visibility of the Healthy Workplaces 

Campaign. Becoming an Official Campaign Partner is free of charge. No financial transaction required!  But we do ask 

for commitment in other ways - read on! 

 

What are the benefits of becoming an official campaign partner? 

Visibility 
▪ Your logo and a description of your organisation will be displayed in the official campaign partners section of 

the campaign website. 

▪ You can publish your news and descriptions of events on the campaign website, a key forum for the OSH 

community. 

▪ Your news and activities will also be promoted through: 

o the homepage of the official campaign website www.healthy-workplaces.eu; 

o the monthly newsletter OSHmail with thousands of subscribers; 

o EU-OSHA’s social media channels (Twitter, Facebook, LinkedIn), which have more than 70,000 

followers. 

▪ You will have the opportunity to promote and distribute your organisation’s material at campaign events.  

▪ Your organisation will be recognised as one of EU-OSHA’s official campaign partners, dedicated to promoting 

safety and health at work. Each partner will receive a certificate of participation.  

Networking 

▪ Opportunities to network and exchange good practices with like-minded organisations in the framework of the 

'Healthy Workplaces Good Practice Exchange'. 

▪ Access to EU-OSHA, its network of national focal points and other key EU actors in the field of OSH.  

Events 

▪ Invitation to our public European flagship events. 

▪ Opportunity to present your organisation at a workshop, conference or other event. 

Campaign material 

▪ You will be able to order for f ree campaign publications in 25 languages, promotional materials and give-

aways. 

▪ All campaign partners will receive a subscription to a bi-monthly newsletter.  

 

Who can become an official campaign partner? 
▪ International or European organisations and companies with representation and/or network members in 

several EU Member States. 

http://www.healthy-workplaces.eu/
https://osha.europa.eu/en/oshmail-newsletter
https://twitter.com/eu_osha
https://www.facebook.com/EuropeanAgencyforSafetyandHealthatWork
https://www.linkedin.com/company/european-agency-for-safety-and-health-at-work
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Requirements 
▪ You are an international or European organisation or company with representation and/or network members 

in several EU Member States. 

▪ You are willing to get substantially involved in the campaign: 

 by organising one campaign-related activity (e.g. conference, seminar, workshop or training course); 

 by giving visibility to the campaign on your corporate website and social media channels;  

 by distributing information about the campaign within your organisation or company and/or among your 

network partners and supply chain (if relevant); and 

 by encouraging cooperation between your national network partners or subsidiaries and EU-OSHA’s 

network of national focal points (if relevant). 

▪ You will actively promote the strategic objectives of the campaign and not act against their spirit.   

▪ You will act in line with the legal and policy objectives of the European Union, as expressed in the EU Strategic 

Framework on Health and Safety at Work 2014-20. 

▪ You will use the name, slogan and logo of the Healthy Workplaces Campaign to support the campaign and 

not in any manner, which suggests a direct product and services endorsement by EU-OSHA. 

▪ You will nominate in your organisation a main contact person for the campaign, who has a back -up and 

professional working knowledge of English.  

▪ You will report to EU-OSHA on your campaign-related activities at least once a year. 
 

How can you get involved? 
There are different ways for campaign partners to engage in the campaign. You can promote the campaign by: 

▪ distributing information and campaign material to affiliated organisations and network partners; 

▪ encouraging your network members and af f iliates to carry out activities during the Healthy Workplaces 

Campaign and during the European Weeks and to make contact with EU-OSHA's corresponding national 

focal point; 

▪ promoting and/or participating in the Healthy Workplaces Good Practice Awards; 

▪ promoting the campaign by placing information on your corporate website, intranet and social media channels; 

▪ giving visibility to the campaign at your organisation's flagship events and internal meetings; 

▪ reviewing your own safety and health polices in the area of  the campaign topic and beyond — to make 

workplaces safer and healthier; 

▪ developing your own campaign activities, such as: 

 organising campaign-related conferences, seminars and workshops; 

 organising training for your staff, including network members; 

 producing a best practice video or multimedia DVD; 

 launching a poster or photo competition or creating a quiz. 

 

The 2020-22 Healthy Workplaces Lighten the Load campaign 
Work-related musculoskeletal disorders (MSDs) are among the most common causes of  disability, sick leave and 

early retirement. As a result, they not only reduce the quality of  life of  individual workers, but also are also highly 

detrimental to businesses and economies. Specific EU legislation aims to protect workers from MSDs, but they remain 

the most common work-related health problem in Europe. 

The 2020-22 Healthy Workplaces Campaign has the following objectives: 

▪ raise awareness of work-related MSDs by providing relevant facts and figures; 

▪ promote risk assessment and management of MSDs by providing tools and guidance materials; 

▪ demonstrate that MSDs are an issue for everyone — in all types of workplaces and sectors — but can be 

successfully tackled; 
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▪ improve knowledge of new and emerging risks and other developments in relation to MSDs; 

▪ emphasise the need to reintegrate and retain workers with chronic MSDs and how this can be done; 

▪ and encourage the exchange of information and good practices among relevant stakeholders. 

The campaign is backed by EU institutions and European social partners, and it is coordinated at the national level by 

EU-OSHA’s network of focal points.  

 

Timetable and milestones 

29 September 2020 EU partnership meeting in Brussels, officially presenting the campaign to potential partners 

October 2020 Off icial campaign launch and call for nominations for the Healthy Workplaces Good Practice 

Awards 

October 2020, 2021  European Weeks for Safety and Health at Work 
and 2022   

March 2021  Of f icial announcement of new official campaign partners by EU-OSHA 

March 2022  Healthy Workplaces Good Practice Exchange event 

April 2022  Results of the Healthy Workplaces Good Practice Awards competition  

November 2022 Healthy Workplaces Summit and Good Practice Awards Ceremony 

 

Further information and resources 
A wide range of  campaign materials, tools and publications can be downloaded in 25 languages f rom the campaign 

website www.healthy-workplaces.eu: 

▪ the campaign guide and a f lyer for the Healthy Workplaces Good Practice Awards; 

▪ PowerPoint presentations, posters and other materials; 

▪ the campaign toolkit — advice on running your own campaign and resources to support you; 

▪ the latest Napo films on MSDs and Napo training resources; 

▪ a hazard and body mapping guide;  

▪ a database of instruments and tools, audio-visual materials, case studies and other good practice materials 

at European and national levels; 

▪ an updated OSHwiki section on MSDs, with a special focus on tools and instruments; 

▪ a series of  infosheets and infographics on topics related to MSDs; 

▪ a resource for running group discussions or ‘conversations’ on MSDs in the workplace;  

▪ seminar online summaries. 

You can also keep up to date with our activities and events through social media: f ind us on Facebook, Twitter 

(#EUhealthyworkplaces, @EU_OSHA), LinkedIn and more. 

 

How to apply?  
The f irst step to becoming an official campaign partner is filling out an online application form, which will be available 

on the Healthy Workplaces Campaign website from the beginning of October until the end of December 2020.  

The selection process will take place in January 2021, and candidate organisations will be informed soon after that. 

About EU-OSHA 
The European Agency for Safety and Health at Work (EU-OSHA) contributes to making Europe a safer, healthier and 
more productive place to work. Set up by the European Union in 1994 and based in Bilbao, Spain, EU-OSHA 
researches, develops and distributes reliable, balanced and impartial safety and health information, networking with 

organisations across Europe to improve working conditions. 

http://www.healthy-workplaces.eu/
https://www.facebook.com/EuropeanAgencyforSafetyandHealthatWork
https://twitter.com/eu_osha
https://www.linkedin.com/company/european-agency-for-safety-and-health-at-work
https://healthy-workplaces.eu/

